Hello, 

We have a great opportunity for you with regards to promoting the Golf Lessons at your clubs. The opportunity is completely FREE for you to sign up to and will give your club and lessons great exposure through a campaign that will include a television advert and massive on pack advertising.

All we need you to do is offer an initial free taster lesson to participants who wish to try the sport. These can be as short as half hour and you can add all your own terms and conditions and restrictions. Ideally you could fit participants into already existing group lessons, so that there is no extra cost or work for you or the club.

2012 Promotion

The Get Set Go Free promotion is one of the largest on-pack promotions in the UK, communicated on over 65 million packs of Nestlé cereals, confectionery, coffees, chilled and beverages. Brands participating in the promotion include Cheerios, Shreddies Milky Bar, Smarties, Nesquik, Nestle Pure Water, Ski Yogurts, and many others.

We are in the planning stage for this year’s activity which has been refreshed in order to create an even bigger consumer impact. In short a bigger and better promotion entitled “Get Set Go Free”. 

The Get Set Go Free promotion is aimed at getting families with children more active during the long Summer Holiday period and in 2012 and we will be offering a great variety of free activities to choose from. Simply collect points (and tokens/wrappers) from your Nestlé family favourites and redeem them for activity vouchers online.

Below is an outline of the offer we would like to include along with an outline of the chosen mechanic and exposure; 

Offer:  Free Golf Lesson 

Mechanic: 

· Customers will call you to book their chosen activity 
· Each pack is worth a pre determined points value 
· Each activity requires a predetermined points value

· Customers collect points by entering URN online 
· Customers select activity and we send a security printed and sequentially numbered activity specific voucher out in the post 
· On arrival will present completed voucher in exchange for a free session

Communications
· On-pack – Over 65 million Nestlé packs (cereals / confectionary / coffee / chilled / beverages) 
· Below are examples of the current campaign 

· Online - https://www.getsetgofree.com 

[image: image1.jpg]2 S QHREEACTEIITIES
JEQRYALIYTHEIFAVIIEYY

Welcome to GET SET, GO FREE 2011

Simply collect points from promotional packs of your favourite
— Nestlé products and choose from over 25 FREE activities. With

activities ranging from swimming to horse riding, there's
something for everyone!

What are you going to try?

FIND

ACTIVITIES
NEAR YU

Enter postcode or clickmap




Each activity will have its own landing page and search facility (as shown below)
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Partner Benefits:

· Inclusion in the high profile activity based on-pack promotion 
· Communication of venue on the website 
· Engagement with core target audience 
· Increased footfall to your website and venues 
· New customers / members 

Timings:
The actual promotion will go live in April 2012 but we will be designing, building and testing the revamped website by February 2012.

 
 
If you have any queries or would like to sign up for the promotion, please don’t hesitate to contact me on 0044 208 614 5885.
 
Kind regards,

Paul Buckle

